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How | Created My 3D Interactive
e-Boutique Using the Mext Platform ?

Creating a 3D interactive e-Boutique or online store using the Mext platform is
incredibly straightforward and doesn't require any specific technical expertise.
It's accessible to everyone, thanks to its user-friendly interface, allowing you to
easily update your e-3Dboutique in real-time. Whether you already have a 2D e-
ooutique, are a part of an existing e-commerce platform, or are starting a new
ousiness, a 3D interactive e-Boutique is an excellent solution that enhances
oroduct interactivity and customer engagement.

n this manual, we guide you through the entire process, starting from
orainstorming the concept of your e-boutique, all the way to the preparation,
ouilding, and animation of your e-Boutique.
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2. A Step by Step Guide:
Craft you Branded 3D
interactive e-Boutique

Start by creating the story of your
boutique and what you want to
achieve with this e-boutique!

Here's my personal use case
story: African accessories
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For those without a defined
Brand identity, seize this
opportunity to establish one
RICAN

AF
ACCESSORIES

SHOP

In my use case:

logo color

palette #3F19FA

pink and blue
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#000000



Double Storey Showroom

Double-Storey showroom

Whether opting for an existing template or commissioning a 3D designer to

bring your dream e-boutique to life, the Mext platform provides the flexibility to
showcase your unigue vision and products.
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Step 4: Creating and Downloading 3D Models

In my case, | ventured onto Sketchfab, a platform for acquiring 3D models, to download
exquisite renditions of my products—African masks, drums, jewelry, and other
accessories. There are humerous websites, both free and paid, where you can find 3D

models.

you can enlist the expertise of a 3D designer to craft specific elements

tailored to your vision or to represent your products.

you can leverage software, such as the tools provided on the Widar
website, to capture product images and seamlessly transform them into 3D models for
integration into your Metaverse. Our dedicated "Application Note" for creating 3D models
is readily available [LINK]. This resource is designed to assist you in identifying the right

software, empowering you to independently generate 3D models of your products.

| recommend downloading all your models in one go, saving the files locally or creating a
document with links to keep a meticulous record. This approach ensures a swift and

efficient importing process into the Metaverse.

6 Sketchfab Q African drum
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Step 5: Importing 3D Models in the Back Office

Navigating to my Mext Metaverse back office, specifically the
MetaBuilder, | imported my 3D models into my e-Boutique space. |
arranged the products thoughtfully, showcasing masks
prominently on the ground floor and creating a relaxed corner with
a sofa and jewelry. Other accessories found their place upstairs.
Effective planning for product placement, decoration, and key

messages is paramount for engaging clients.

Add a model

Q Search

Models Partner spaces

decorativr ntomo royal mask datrican mask

African girl African warrior
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Step 6: Activating the 'Examinable’ Feature

The "examinable” feature is a crucial component of selling
products in your 3D e-commerce shop. Offering a lifelike
visualization, it enables customers to scrutinize the product in
3D, providing a comprehensive understanding before making a
purchase decision. Once activated, customers can interact with
the product, manipulating it, exploring it from various angles,

zooming in for close-ups, and even examining interior details.

MAIN METAVERSE PAGE

Manage your metaverse

Coordinates

General information Features

Examinable ?
Scene management

Customize your metaverse

Registration form

Team members

Interactivity Features

Billing & Payment

Events Management

Manage exhibitors and ...

Our tools

NAVIGATION

® My Metaverses

il My booths
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Step 7: Inclusion of the '‘Buy' Button

By clicking on the "buy" button, users are seamlessly directed to
your existing e-commerce platform for transactions. This
ensures a streamlined payment experience, eliminating the need
for separate payment systems. Embedding your 3D e-Boutique
in your website harmonizes your e-commerce back office,
offering a unified platform for transactions and logistics.

| recommend placing the "buy” button next to each product for a

straightforward purchasing process, enhancing user experience.

Add a model

Q Search

Models Partner spaces

Custom Picture Video Player

Buy button mbuya ritual mask
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Sofa chairs, table

FPreserving heritage, invoking the presence of ancestors, transmitting power, protection
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Step 9: Interacting with Visitors

Utilize your e-Boutique admin interface to monitor visitors
and interact with them personally. With your avatar, guide
visitors through your 3D space, providing insights and
expertise for a personalized shopping experience. Your
virtual presence can make a significant difference, akin to a
physical store interaction.
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https://doc.mext.app/docs/intro/
https://doc.mext.app/docs/category/faq/
https://doc.mext.app/docs/intro/
https://doc.mext.app/docs/intro/
https://mext.app/videos
https://doc.mext.app/docs/intro/
https://doc.mext.app/docs/intro/
https://doc.mext.app/docs/intro/
mailto:contact@mext.app
https://mext.app/events
https://mext.app/events
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Visit the use case
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https://www.linkedin.com/in/melek-rekik-075102230/overlay/about-this-profile/

